
This document should be used when looking for Tattoo related business objectives! 

 

Business Overview Company Name: Proof I Did It Industry: Verification, Digital 
Authentication, Anti-Fraud Business Model: B2B & B2C Service Platform Slogan: "Show Me 
the Proof!" Tagline: "When AI Can Fake It – We Prove It." Website Integration: Businesses 
and individuals can embed verification badges into their websites or portfolios for public 
validation. Core Mission & Vision Mission Statement: To restore trust in content, creativity, 
and testimonials by providing verifiable, tamper-proof Proof that ensures authenticity in an 
AI-dominated world. Vision: To become the global standard for authenticity verification, 
ensuring that businesses, educators, creators, and individuals can prove their work is real, 
unique, and genuinely their own. Value Proposition AI-generated content has raised 
concerns about authenticity in various industries. Proof I Did It offers human-verified Proof, 
backed by blockchain technology for immutable validation. Users can request verification 
for events, creative works, reviews, academic submissions, and other digital content, 
ensuring they are not AI-generated or manipulated. Each verification is assigned a UUID 
(universally unique identifier) and, optionally, a blockchain hash, allowing third parties to 
independently verify authenticity. Take on the role of a marketer. We are trying to tap into 
the Tattoo studio / artist market  where we we have a product.  

 

Prove Your Ink – Authenticate Your Work! Ensure your tattoo artistry is real and verified with 
trusted proof. Our trained Provers will meet with your client, verify their tattoo in person, 
and confirm that you created the work. We’ll compare an online portfolio image you submit 
to a real-time photo we take of your client’s tattoo. Build trust, protect your reputation, and 

prove your work is authentic—not AI-generated or falsely claimed.    Confirm Your Work 

with Client Testimony    Compare Portfolio Image to Real Tattoo    Strengthen Your 

Reputation with Verified Proof   No AI. No Fakes. Just Real Ink. 

 

Products includes a video call with a human to meet with the tattoo artists client and prove 
the client is a human, then we prove they have the tattoo the artist uploaded.  We then 
publish what they created and the video proof on the blockchain. This is $35. Need to 
understand our demand, competors, if our product is a good fit as designed, and what we 
would use to adverstise in Google Adwords to attract our clients, and how to market it 
best.    

 



Great! I'll research the demand for verification services in the tattoo industry, analyze 
competitors, assess the product-market fit, and identify the best Google Ads strategies to 
attract clients. Additionally, I'll explore the most effective marketing approaches to reach 
tattoo artists and studios. 

Demand for Tattoo Verification Services in the Tattoo Industry 

Market Demand for Verification 

Growing concerns about authenticity: Tattoo artists are increasingly worried about others 
stealing or mimicking their work. Plagiarism has long been an “ongoing concern in the 
tattoo industry”, with some unscrupulous individuals stealing photos of tattoos from 
the internet and claiming those pieces as their own work (Tattoo Nerd: Tattoos and 
Plagiarism). Studios have caught such scams by using reverse image searches (Tattoo 
Nerd: Tattoos and Plagiarism), highlighting a clear need for better verification tools. 

AI-generated images raising alarms: The rise of AI-generated tattoo images has added a 
new layer to these concerns. On social media, some pages have begun posting AI-
generated tattoo designs and deceiving clients into believing they were created by real 
tattoo artists (The Controversy of AI-Generated Tattoos Explained). This practice has 
caused “animosity and hostility within the industry” because it undermines the hard work 
of genuine artists and erodes client trust (The Controversy of AI-Generated Tattoos 
Explained) (The Controversy of AI-Generated Tattoos Explained). Many artists view AI-
generated art as a threat, especially when others pass off computer-made designs as their 
own creations (The Controversy of AI-Generated Tattoos Explained). This climate makes the 
idea of verifying what’s real vs. AI especially attractive to professionals who want to protect 
their reputation. 

False claims and scams: Beyond AI, there’s also a rise in outright scams targeting tattoo 
clients and tarnishing artists’ reputations. Scammers have posed as legitimate artists 
online by assembling portfolios of stolen tattoo images. According to a Houston studio 
owner, a scammer will “get together a portfolio of work from other artists and create a 
profile that looks very legitimate” – complete with beautiful tattoo photos and many 
followers – to trick clients (Fake tattoo artists are scamming Texas residents online). In just 
one shop, 25–30 people were conned in a single year by such fake profiles, losing 
deposits between $25 and $200 (Fake tattoo artists are scamming Texas residents online). 
For real studios, dealing with the fallout of these scams is frustrating and costly, creating 
demand for a way to authenticate an artist’s identity and work. 

Interest from artists and studios: Because of these issues, tattoo professionals have a 
vested interest in verification services. Verifying that a posted tattoo is genuinely the 
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artist’s work (and not AI or stolen) can help honest artists stand out. It can also reassure 
clients that the portfolio they see is authentic. In an industry where legal copyright 
protection for tattoos is murky (tattoo designs on skin often fall into a grey area legally (Is it 
okay to steal designs from other artists? : r/TattooArtists)), artists rely on ethics and 
reputation. Many “respectable tattoo artists” already insist on proper permission and 
authenticity – for example, they usually won’t tattoo someone else’s artwork without “clear, 

explicit permission” from the original artist (What To Do If Someone Wants Your Art as a 
Tattoo). This ethic shows that artists value authenticity and are likely to welcome tools 
that document and prove originality. A verification service would tap into this existing 
mindset, giving artists a formal way to certify their work and uphold integrity in a time of AI 
imagery and online fraud. 

Competitor Landscape 

Direct competitors – a nascent space: The concept of a dedicated “tattoo verification 
service” is fairly new, and there are few well-known players offering this as a standalone 
product. However, some tech solutions are emerging. For instance, one AI/ML solutions 
company markets an “AI Tattoo Fraud Detection” service that can verify tattoo 
authenticity by comparing images to a database of known tattoos and even identify 
the original artist by analyzing style (AI Tattoo Fraud Detection | AI/ML Development 
Solutions). This is positioned for businesses (with an initial cost in the thousands of dollars) 
(AI Tattoo Fraud Detection | AI/ML Development Solutions), indicating that enterprise-level 
tools are being developed to combat tattoo fraud. This high-cost, B2B approach isn’t 
directly competing for individual artists, but it underscores that the need for authentication 
is recognized in the industry. 

Adjacent services and analogues: In the absence of many direct competitors, several 
adjacent services hint at how tattoo verification could work: 

• Reverse image search and informal checks: Today, many artists and studios rely 
on Google reverse image searches or social media vigilance to catch stolen images 
(Tattoo Nerd: Tattoos and Plagiarism). While not a paid service, it’s the status quo 
solution your verification product aims to improve upon (by providing a more official 
and efficient verification). The prevalence of this practice shows the “competitor” 
you must beat is often a DIY approach using existing tools. 
 
 

• Certificate of authenticity offerings: Some tattoo businesses and artists have 
started offering authenticity certificates for their work, which parallels what a 
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verification service provides. For example, the historic Razzouk Tattoo family (known 
for their 700-year lineage in Jerusalem) sells a Certificate of Authenticity to clients 
who get one of their trademark designs. The certificate, priced around $10 (digital) 
up to $30 (printed), is issued by the Razzouk family to “authenticate [the tattoo] 
with a certificate” as an official Razzouk piece ( Certificate for your Razzouk Tattoo 
by Ambassadors – RazzoukTattoo ) ( Certificate for your Razzouk Tattoo by 
Ambassadors – RazzoukTattoo ). This shows that both studios and clients find value 
in having documentation that a tattoo was done by a certain artist or under certain 
conditions. Your service similarly could issue digital certificates verifying an artist’s 
work, but on a broader scale. 
 
 

• NFTs and blockchain authentication: In the digital art world, NFTs (non-fungible 
tokens) have been used to establish ownership and authenticity, and this trend has 
touched the tattoo industry as well. Some artists create NFTs linked to their tattoo 
designs or even the tattoos on clients, providing a verifiable record on the 
blockchain. For instance, one tattooist described giving each client an NFT that 
serves as “proof of authenticity” for their custom tattoo, effectively a digital 
certificate of the design (Revolutionizing Tattoos with NFT Certificates: A New Era of 
Authenticity and Digital Collectibles. Tattoo done by Wobee from Szabla tattoo, 
Ireland. : r/TattooDesigns). There are also platforms like Co:Create Ink that sell 
tattoo designs online; when a client purchases a design (often with a booking to get 
it inked), “you also get a certificate of authenticity, which protects [the artist’s] IP.” 
(Should I buy a tattoo online? : r/tattooadvice). While NFTs and design marketplaces 
address authenticity from an ownership angle, they indicate a market interest in 
tech-driven authenticity solutions. These aren’t direct competitors to verifying 
finished tattoos, but they occupy adjacent space by offering artists a way to claim 
and prove authorship of designs. 
 
 

• Tattoo social networks with verification features: Niche platforms for tattoo 
artists might include verification as a feature. For example, VTattoo (ВТАТУ) is a 
tattoo community site that lists terms like “portfolio verification” and “tattoo 
verification” in its glossary, suggesting it may offer profile verification or a way to 
certify artists and studios ( Glossary ). While specifics aren’t publicly clear, this 
implies that at least one platform is thinking about authenticated profiles or works. 
Your service could integrate or compete with such platforms by providing 
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independent verification that artists can use across any site. 
 
 

Indirect competitors (broader authentication services): Beyond tattoo-specific 
solutions, your service concept might be compared with general image-authentication or 
art-authentication services. For example, digital watermarking or provenance-tracking 
tools used in photography and fine art could be adapted to tattoos. Some artists simply 
watermark their tattoo photos on Instagram to discourage theft – though watermarks can 
be removed and don’t prove who actually created the work. There’s also a parallel in art 
auction world where third-party authenticators validate artworks; while tattoo art isn’t 
resold like paintings, the idea of a trusted third party verifying authenticity is similar. Even 
insurance companies could become allies or competitors if they start requiring verified 
proof of a tattoo’s existence and creator for certain policies (the AI fraud detection service 
even mentions use-cases like “tattoo insurance” risk assessment (AI Tattoo Fraud 
Detection | AI/ML Development Solutions)). 

Summary of landscape: In short, no dominant, widely recognized tattoo verification 
service exists yet, but the pieces are in place that show a demand: 

• DIY and community policing (Google searches, social call-outs) are the current 
“competition.” 

• Emerging tech solutions (AI detection, blockchain certificates) demonstrate the 
concept’s viability. 

• Analogous offerings (authenticity certificates, NFT-backed proof) validate that 
artists and clients will use and even pay for proof of authenticity. 

This relatively open landscape means a well-marketed verification service can become the 
go-to solution, but you’ll need to differentiate from general tools and perhaps partner with 
existing platforms to gain trust in the community. 

Product-Market Fit and Pricing Alignment 

Value proposition for artists and studios: Given the challenges above, a service that 
verifies and authenticates tattoo artwork has a clear value proposition. Tattoo artists and 
studios stand to gain: 

• Protection of reputation and portfolio: By verifying that each portfolio image is 
genuine (not AI-generated and not stolen), artists can confidently showcase their 
work. This is increasingly important when clients are aware that some images online 
might be fake. Verification could mean an artist’s online gallery carries a badge or 
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certificate for each piece, immediately signaling to potential clients that “this tattoo 

has been authenticated as real and done by the claimed artist.” In an industry built on 
trust and skill, this is a strong selling point. For example, artists have voiced 
frustration when copycat tattooists steal designs and nonetheless get fully booked 
(Is it okay to steal designs from other artists? : r/TattooArtists). Your product directly 
addresses that pain point by helping original artists reclaim ownership and credit for 
their creations. 
 
 

• Client assurance and trust: Studios can use verification as a marketing tool to 
reassure clients. A studio could say, “We verify all our artists’ work, so you know our 
portfolio is 100% authentic – no AI, no stolen pics.” This transparency can attract 
clients who might otherwise be skeptical (especially after hearing about scams). As 
one industry article noted, “deceptive practices… passing off AI-generated designs as 

their own work… erodes trust” with clients (The Controversy of AI-Generated Tattoos 
Explained). By contrast, visibly verified work can boost client confidence, 
potentially leading to more bookings for verified artists over unverified competitors. 
 
 

• Deterrent effect: Knowing that artists are verifying and time-stamping their work 
could discourage would-be image thieves. If a fake artist tries to use a verified 
photo, they could be exposed quickly. Essentially, your service can create a 
database or timestamped ledger of original tattoo works, which acts like a 
copyright registry (especially valuable since, legally, tattoo designs on people are 
not easily protected by traditional copyright (Is it okay to steal designs from other 
artists? : r/TattooArtists)). This fills a gap: as one Reddit discussion pointed out, U.S. 
law often sides with tattooers in copy disputes, leaving original artists with little 
recourse (Is it okay to steal designs from other artists? : r/TattooArtists). An industry-
driven solution like this gives them a form of protection outside the courtroom. 
 
 

• Community and professional recognition: If the service becomes known in the 
tattoo community, being “verified” could carry prestige. Much like social media 
verification confers status, a tattoo artist with a third-party verified portfolio might 
be seen as more professional. This could tie into awards or contests as well – for 
instance, a tattoo convention might eventually prefer or highlight verified works to 
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ensure authenticity in competitions. 
 
 

Feedback from tattoo professionals: While we don’t have formal survey data, anecdotes 
indicate artists would welcome such a service. Tattoo artists already appreciate 
authenticity documentation in other contexts – recall that visual artists selling tattoo 
passes always include a certificate and permission letter, so tattooists know the design use 
is legit (What To Do If Someone Wants Your Art as a Tattoo) (What To Do If Someone Wants 
Your Art as a Tattoo). In other words, tattooers are used to valuing authenticity papers 
when it comes to designs, which bodes well for their acceptance of authenticity 
verification for their own portfolios. The owner of Houston Heights Tattoo mentioned having 
to “put out fires” caused by scammers impersonating her studio (Fake tattoo artists are 
scamming Texas residents online); it’s reasonable to expect that studios like hers would 
find $35 per verification a small price to pay to avoid dozens of such incidents and the 
associated loss of trust and money. 

Is $35 a reasonable price? Pricing at $35 per verification (or per certificate) seems to align 
with industry expectations for similar value-add services. Consider these benchmarks: 

• Artwork tattoo passes: Independent illustrators commonly charge $25–$60 for a 
“tattoo pass” that grants a client permission to use an art piece as a tattoo (What To 
Do If Someone Wants Your Art as a Tattoo). In effect, that fee covers the artist’s time 
and a certificate/letter for authenticity. Your $35 verification falls right in this range, 
making it psychologically acceptable; artists are used to seeing $25-$50 fees in the 
context of art and tattoos. While a tattoo pass is paid by the client to the original 
artist, it demonstrates the dollar value placed on authenticity and rights. A tattooist 
paying $35 to verify a piece they created could view it similarly as an investment in 
their artwork’s documented status. 
 
 

• Tattoo certificates for clients: As mentioned, Razzouk Tattoo’s official certificate 
(offered to clients after getting a tattoo) was originally priced at $30 for a physical 
copy ( Certificate for your Razzouk Tattoo by Ambassadors – RazzoukTattoo ). That 
implies that clients were willing to pay on the order of tens of dollars for an 
authenticity document. If clients see $30 as fair for a certificate, a studio paying $35 
to issue one (or to have a third-party issue it) is quite reasonable – especially if it’s 
part of a service they can extend or even resell to clients. (Studios could potentially 
recoup the cost by offering a printed certificate to the client as a upsell, or simply 
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use it as a free perk for marketing.) 
 
 

• Comparison to other business expenses: For context, $35 is minor compared to typical 
expenses in the tattoo business. Artists might pay hundreds or thousands for 
equipment, convention booths, continuing education, or advertising. Even 
registering a single artwork with the U.S. Copyright Office costs $45+ in fees. In that 
light, $35 to secure a tattoo’s authenticity is affordable, especially if it’s a one-time 
fee per piece. If your service instead uses a subscription model, $35/month would 
also not be outlandish for a professional tool (though the question implies $35 per 
verification case). Either way, it’s not cost-prohibitive for a serious artist. 
 
 

Product-market fit considerations: The key to product-market fit will be demonstrating 
the tangible benefits for the price. Tattoo artists and studios are often small businesses 
or independent contractors, so they will weigh $35 against their immediate needs. They are 
likely to embrace the service if it quickly solves a problem or adds clear value (like saving 
them from one lost deposit or giving them a marketing edge could easily justify the cost). It 
may help to offer initial incentives (like a free trial verification) to get skeptics on board. But 
given the current climate of art theft and AI anxiety, many artists will see value if the 
service reliably flags AI images or proves their images’ origin. For instance, if your 
verification process can detect that a given tattoo photo was AI-generated (not a real 
tattoo), that alone is valuable – artists could use it to call out fakes. Similarly, being able to 
prove first use (timestamped authenticity) could help an artist claim their style and 
designs before copycats get to them. All these use-cases resonate with real needs voiced 
in the community. 

In summary, tattoo artists and studios are likely to find your offering valuable. The price 
point of $35 is within a familiar range for authenticity and artwork-related fees. As long as 
the service is credible and easy to use, it aligns well with what many in the industry have 
been seeking: a way to uphold integrity and originality in an environment where it’s 
increasingly under threat. 

Google Ads Strategy for Reaching Tattoo Artists & Studios 

To attract tattoo professionals via Google Ads, it’s crucial to choose keywords that match 
their pain points and search behavior. Below is a breakdown of keyword recommendations, 
CPC insights, and some sample ad copy ideas: 



Keyword Recommendations 

Focus on terms that tattoo artists or studio owners might search when looking for solutions 
to art theft, AI, or authenticity issues. Both general and long-tail keywords are useful. For 
example: 

• Tattoo authenticity verification – A direct keyword; while niche, it will capture 
anyone specifically looking for a service like yours. (Likely low competition, which 
means a lower CPC.) 

• Protect tattoo art online – Targets artists seeking ways to protect their portfolio 
images or designs. 

• AI-generated tattoo detection – Capitalize on the AI angle; artists concerned about 
AI art might search for detection tools. 

• Tattoo photo copyright – Those curious about copyrighting or legally protecting 
tattoo images. 

• Fake tattoo artist scam – People (artists or clients) researching the fake portfolio 
scam trend might use these terms; your ad could present verification as a solution. 

• Tattoo portfolio stolen or stolen tattoo designs – Captures the query of an artist 
who found their work copied and is seeking help or prevention strategies. 

• Verify artwork authenticity – Broad, but could snag artists, especially those in 
other visual arts; you could refine ad text to tattoos specifically. 

• Tattoo certificate authenticity – Some may search for certificates or ways to prove 
authenticity of tattoos (e.g., after hearing about things like Razzouk’s certificate). 

Each of these keywords addresses either the problem (stolen art, AI fakes, scams) or the 
solution (verification, authenticity). Long-tail phrases (like “how to tell if a tattoo image is 
AI or real”) are also valuable – they indicate a user close to the “solution-aware” stage. 

CPC Insights 

Tattoo-related keywords on Google generally don’t command extreme prices, especially for 
B2B-focused terms. Most tattoo ads today target customers looking for studios (e.g., 
“tattoo shop in [City]”), where cost-per-click might hover around $1–$2 in competitive 
areas (Love Machine Tattoo Case Study - Growth and Development with T.I.M Agency). 
Niche keywords aimed at tattoo artists (not end-customers) should be on the lower end of 
the CPC spectrum, due to lower competition. We can expect many of the recommended 
terms above to have moderate CPCs – perhaps on the order of a dollar or less per click, 
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and maybe a few dollars for highly relevant ones. For instance, broad terms like “tattoo 
copyright” or “tattoo insurance” might attract other advertisers (law firms, insurance 
companies), but something specific like “tattoo verification service” would likely be very 
cheap per click because few, if any, advertisers are bidding on it. 

In practical terms, this means you could run a Google Ads campaign targeting these 
keywords without a huge budget. Monitoring and adjusting bids is important; if a term like 
“AI tattoo generator” gets a lot of curious non-artist clicks, you might pause it in favor of “AI 
tattoo fraud” or similar which an artist would be more likely to use. Using Google’s Keyword 
Planner to get exact CPC estimates for each keyword is advisable, but based on analogous 
data, budgeting around $1 or under for most clicks is a safe starting assumption (Love 
Machine Tattoo Case Study - Growth and Development with T.I.M Agency). Low 
competition also gives you a good chance to obtain top ad positions for these queries at 
minimal cost. 

Sample Ad Copy 

Your ad copy should speak directly to tattoo artists/studio owners, highlighting the problem 
and your solution, all within Google’s character limits. Here are a couple of sample ad texts 
(with headlines and descriptions): 

• Headline 1: Protect Your Tattoo Portfolio 
 Headline 2: Verify Authenticity – Stop AI Fakes 
 Description: Tattoo artist? Shield your art from copycats and AI-generated 
“tattoos.” Get a verified certificate for your work with our service. Build client trust 
and prevent art theft – all for just $35 per piece (The Controversy of AI-Generated 
Tattoos Explained) (Should I buy a tattoo online? : r/tattooadvice). 
 
 

• Headline 1: Tattoo Authentication Service 
 Headline 2: Prove It’s Your Work (Only $35) 
 Description: Clients questioning your images? Scammers stealing your pics? Our 
Tattoo Verification certifies your tattoo images as 100% yours (Fake tattoo artists are 
scamming Texas residents online). Preserve your reputation and stand out as a 
verified artist. Try it now – easy, fast, and industry-approved. 
 
 

• Headline 1: Fight Tattoo Art Theft 
 Headline 2: AI & Copycat Detection Tool 
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 Description: Don’t let anyone claim your ink. Use our verification to catch AI-
generated fakes and protect your designs (The Controversy of AI-Generated Tattoos 
Explained). Trusted by tattoo studios worldwide. $35 per verification – save hours of 
reverse searching (Tattoo Nerd: Tattoos and Plagiarism). Get verified today! 
 
 

Each ad emphasizes a different angle (portfolio protection, authenticity proof to clients, 
and anti-theft/AI detection), to see what resonates most. The use of a call-to-action like 
“Get verified today” or “Try it now” invites the click. Including the price in the ad (if space 
allows) can qualify clicks – only those comfortable with a paid service will click, which can 
improve conversion rates. Also, consider using ad extensions: for example, a sitelink 
extension like “How It Works – Learn More” leading to a page explaining the verification 
process, or a callout extension like “Money-Back Guarantee” if you offer one, can add 
credibility. 

Additionally, since some keywords will be local (e.g., a query like “tattoo scam Houston” 
might pop up around the news piece), you could use geo-targeting in Google Ads to focus 
on regions with active discussions about tattoo scams or heavy tattoo artist communities 
(LA, NYC, etc.). However, given that your target audience (artists) is spread out, a national 
or global campaign with the right keywords is appropriate. 

Monitoring your ads will be crucial – track which keywords yield sign-ups or inquiries 
(conversion tracking) and adjust bids accordingly (Unleash the Power of Google Ads for 
Tattoo Shops and Artists) (Unleash the Power of Google Ads for Tattoo Shops and Artists). 
For instance, if “tattoo verification” gets clicks but no conversions, whereas “stolen tattoo 
photo” leads a few shop owners to sign up, you’d allocate more budget to the latter. Over 
time, you’ll hone in on the search terms that signal an artist is actively seeking a solution 
you provide. 

Best Marketing Strategies to Reach Tattoo Artists & Studios 

Beyond Google Ads, a multi-channel marketing approach will help you effectively reach 
tattoo professionals. The tattoo community is very visual, tightly knit, and global. Here are 
the most effective channels and strategies to consider: 

• Social Media (Instagram, Facebook, TikTok): The lifeblood of the tattoo industry’s 
marketing is social media. Instagram is widely considered the top platform for 
tattoo artists – its image-centric format is perfect for showcasing tattoos, and 
almost every artist uses it as a portfolio (11 marketing tips and strategies for tattoo 
artist businesses in 2022). You should establish a strong Instagram presence for 
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your service. Post before-and-after scenarios (e.g., an unverified vs. verified 
portfolio), share short video demos of how verification works, and most importantly, 
engage with tattoo content. Use relevant hashtags like #tattooartist, 
#tattoobusiness, #tattooCommunity. Consider the trend towards video content: 
tattoo artists have embraced TikTok and Instagram Reels for behind-the-scenes and 
process videos. In fact, TikTok’s tattoo community (“#TattooTok”) has exploded – the 
hashtag has over 2.6 billion views on TikTok (Top 10 Tattoo Artists to Follow on 
TikTok - Business Insider), indicating a massive audience. By creating short, 
engaging TikTok videos (for example, a 30-second clip showing an AI-generated fake 
vs. a real tattoo and how your service spots the difference), you can tap into this 
viral potential. Facebook is also useful, especially via niche groups (there are many 
private groups for tattoo professionals, shop owners, and apprenticeship networks). 
Sharing educational content or success stories in those groups (without being 
spammy) can build credibility. Key point: Social media content should be 
educational and community-focused rather than pure ads. Maybe do a series like 
“#TuesdayTattooTip: How to Spot an AI-Generated Tattoo” linking to your service’s 
blog, etc. This positions your brand as a helpful resource. 
 
 

• Influencer and Industry Partnerships: Influencer marketing can be powerful in 
the tattoo world, but it has to be authentic. Many tattoo artists gain large followings 
by sharing their work or humor (for example, artists with millions of TikTok followers 
who do tattoo comedy skits or detailed Q&As about tattooing). Partner with 
respected tattoo artists or industry figures who are open to tech solutions. For 
instance, if you can get a well-known artist to try your verification and publicly vouch 
for it, that’s golden endorsement. It could be as simple as an Instagram story: “I just 
got all my portfolio images verified by [Your Service]. It’s a game-changer for us 
artists worried about AI art (The Controversy of AI-Generated Tattoos Explained).” 
Perhaps offer free verifications for a few big-name artists in exchange for honest 
reviews or mentions. Aside from individual influencers, consider partnering with 
tattoo magazines and blogs (both traditional ones like Inked or Tattoo Life, and 
modern blogs/podcasts). They might be interested in writing about the problem of AI 
in tattoos and could feature your solution as part of that narrative. Being covered in 
an article or interviewed on a tattoo podcast gives you credibility among pros. 
Another angle is partnerships with companies that already serve tattoo studios – 
e.g., suppliers or software providers. If there’s a popular booking software or point-
of-sale system for tattoo shops, see if you can cross-promote (they send an email 
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about your service to their client list, you feature them on your site, etc.). 
 
 

• Content Marketing & SEO: Establish your website as a knowledge hub on tattoo 
verification, AI imagery, and related issues. Writing blog posts or guides (with 
citations and insights from tattoo professionals) can improve your organic reach. 
For example, a blog post titled “Top 5 Ways to Protect Your Tattoo Art from AI and 
Thieves” could rank on search engines and naturally attract artists, then lead them 
to your service. Including quotes from real artists or even short case studies (e.g., 
“How Studio X caught an Instagram scammer using our verification”) adds weight. 
Over time, this content can circulate in forums or be shared on social media, 
indirectly marketing your product. 
 
 

• Community Engagement (Forums and Q&A): Tattoo artists often discuss industry 
issues on forums like Reddit (subreddits r/tattoo, r/TattooArtists), and Q&A sites. 
Keep an eye on conversations about AI art or stolen tattoos. For instance, if 
someone posts “I think another studio is using my tattoo photos, what do I do?”, 
that’s an opportunity (if allowed by the forum rules) to comment with helpful advice 
and a mention of your service (“…you might consider a verification service like 
[Name], which can certify those images as yours – making it easier to confront 
copycats.”). Transparent and genuine participation can drive interest without feeling 
like advertising. Pro tip: Use Reddit carefully; overly promotional comments can be 
downvoted. Always prioritize being helpful and let your product speak for itself in 
context. 
 
 

• Partnerships with Associations & Conventions: If possible, align with professional 
bodies or events. For example, see if organizations like the Alliance of Professional 
Tattooists (APT) or National Tattoo Association would be interested in what you offer 
– perhaps you could give a talk or publish an article through them about “Navigating 
the Era of AI Art in Tattooing.” This positions your brand as an expert. Tattoo 
conventions are also prime venues. Major conventions (London Tattoo Convention, 
New York Empire State Expo, etc.) gather hundreds of artists and thousands of 
attendees. Having a presence at these events – whether a vendor booth or 
sponsoring a panel – can directly put you in front of your target market. Artists 



strolling the convention floor expect to see “tattoo-related merchandise such as 
inks, machines, aftercare products, apparel, artwork, etc.” and services in 
vendor stalls (Tattoo convention tips: What to expect and how to prepare like a pro). 
A booth where you demonstrate live how an image is verified (perhaps even offering 
to verify one of their Instagram photos on the spot) could draw interest. You could 
hand out flyers or quick-start guides. Even better, consider sponsoring an award at a 
convention for “Most Original Tattoo Design” or similar – and present it with a free 
year of your verification service, underscoring the theme of authenticity. This kind of 
integration with industry events shows you support the community, not just sell to it. 
 
 

• Email Marketing and Direct Outreach: Build an email list of tattoo studios. Many 
shops list contact emails on their websites or directories. A well-crafted email 
highlighting the problem (maybe referencing recent news like “Tattoo scams on the 

rise in Houston” (Fake tattoo artists are scamming Texas residents online) or the Kat 
Von D copyright case) and presenting your service as a solution could get their 
attention. Make it punchy and informative, not too lengthy. Also, when you do get 
sign-ups, nurture those leads – e.g., send tips on protecting their social media or 
updates when you add new features (like “We now also verify that portfolio photos 
haven’t been digitally altered”). This keeps your service valuable beyond the initial 
verification and encourages word-of-mouth referrals. 
 
 

• Referrals and Incentives: Leverage the tight network of tattoo artists by instituting a 
referral program. Tattooists often know many others in the industry (they 
apprenticed with someone, attend the same events, etc.). Offer existing users a 
bonus (like one free verification credit) for each referral who signs up. Their personal 
recommendation carries weight. Over time, as some artists adopt your service, their 
colleagues may follow suit to avoid being left behind (especially if clients start 
asking “hey I noticed your Instagram has that verified badge on each photo, what’s 
that about?”). 
 
 

In summary, meet tattoo artists where they already live and communicate: 

• On Instagram – with compelling visuals and success stories. 
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• On TikTok/YouTube – with educational or entertaining videos that could go viral 
(maybe a humorous skit about an artist battling an AI clone of himself, ending with 
the real artist triumphantly verifying his work). 

• Through respected voices in their community (influencers, magazine editors, 
convention hosts). 

• Through in-person connections at events and shops. 

By combining these channels, you’ll build brand familiarity and trust. The tone across all 
marketing should remain authentic, supportive, and artist-centric. Tattoo professionals 
take pride in their craft; show that your service exists to protect and celebrate that craft, not 
to exploit it. If executed well, these strategies will position your tattoo verification service as 
an essential tool in the modern tattoo artist’s toolkit, much like needles and ink – albeit for 
the digital side of their business. 

Sources: 

• Tattoo plagiarism and portfolio theft are longstanding issues (Tattoo Nerd: Tattoos 
and Plagiarism) (Tattoo Nerd: Tattoos and Plagiarism). 

• AI-generated tattoo images have caused confusion and anger on social media (The 
Controversy of AI-Generated Tattoos Explained) (The Controversy of AI-Generated 
Tattoos Explained). 

• Reports of scammers using stolen tattoo photos to con clients highlight the need for 
authenticity checks (Fake tattoo artists are scamming Texas residents online) (Fake 
tattoo artists are scamming Texas residents online). 

• An AI-based “tattoo fraud detection” service shows industry interest in tech 
solutions for verification (AI Tattoo Fraud Detection | AI/ML Development Solutions) 
(AI Tattoo Fraud Detection | AI/ML Development Solutions). 

• Tattoo artists and clients alike value authenticity documents – e.g., certificate 
offerings by Razzouk Tattoo ( Certificate for your Razzouk Tattoo by Ambassadors – 
RazzoukTattoo ) and NFT-backed tattoo art sales (Should I buy a tattoo online? : 
r/tattooadvice). 

• Typical fees for art authenticity in the tattoo world (tattoo permission passes) range 
from $25–$60 (What To Do If Someone Wants Your Art as a Tattoo), indicating that a 
$35 verification fee is within expected norms. 
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• Google Ads case studies suggest tattoo-related CPCs around ~$1 in competitive 
markets (Love Machine Tattoo Case Study - Growth and Development with T.I.M 
Agency), meaning niche B2B terms should be affordable to target. 

• Facebook and Instagram are identified as the top social platforms for tattoo 
businesses (11 marketing tips and strategies for tattoo artist businesses in 2022), 
and TikTok’s #tattootok community has amassed billions of views (Top 10 Tattoo 
Artists to Follow on TikTok - Business Insider) – key channels for outreach. 
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